Ag Marketing

Worksheet for Unit 101 and 102

1. A definition of ag marketing includes all the business activities that help move a farm-produced commodity from a farm to a consumer who buys and uses a food or fiber product such as a pork chop or wool sweater. TRUE or FALSE? 

2. The function of the buyer differs from that of the seller in grain markets because the buyer is able to set the price. TRUE or FALSE? 

3. The terms economists use to define the three types of value that can be added to a product during marketing are:

A.
B.
C. 

4. List the four market functions, called "facilitating functions" that help markets to operate efficiently.

A.
B.
C.
D. 

5. Merchant middlemen differ from agent middlemen in that merchant middlemen ____________________ , while agent middlemen __________________ . 

6. Too many speculators in futures markets make it harder for farmers and producers to use futures as a risk-shifting tool. TRUE or FALSE? 

7. When is a market in equilibrium? 

8. Explain what, if any, market impact results from the federal dollars being spent for the USDA Conservation Reserve Program (CRP). 

9. Define SUPPLY

(Cont. on reverse)

10. Define DEMAND

11. If prices of a commodity drop 10 percent, you could expect an increase in demand. TRUE or FALSE? 

12. List factors that could influence the U.S. demand for beef. 

